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— Daily Social Media Use
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- .. Seven-in-ten Facebook users say they visit site daily

—
~ Among U.S. adults who say they use _, % who use that site ...

Several times About once Less NET
a day a day frequently Daily
Facebook 45 22 20 70
Snapchat 45 40 59
Instagram 41 59
YouTube 45 54
Twitter 53 46
3 Hesponde 10 did not £ swar are not shown, “Less frequently” category
| 5 LUISErs wiic t these sites a few g5 a week, every fe'w weeks or less
Sourcea: Survey of US, adults oo d Jan, 25-Feh. 8 207
5 e n 20217
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— % of U.S. adults in each demographic group who say they ever use ...

T — % 20 A1) qil =i LA
) I I

YouTube Facebook Instagram Pinterest LUinkedin Snapchat Twitter WhatsApp TikTok Reddit Nextdoor

otal 51 | 69 | 40 [NE IR - R - R B S BT
Men
Wormen s e

White 67 35 34 29 23 22 16 18 17 15
Black 5.4 74 35 27 26 29 23 30 17 10
Hispanic 85 72 18 19 31 22 Il 31 14 8
Ages 18-29 95 70 | 65 | 42 [PTEN 48 BT 5
30-49 91 77 48 34 22

24 27 30 22
HO-64 E.E'r TE 29 12 18 23 14 10 16
G+ 13 18

2 T 10 4 3 8

31 22 25 26 17 23 10
26 28 22 21 24 12 16

CHes

10 6

17 11
20 12
26 20

<HI0K TE 5 21 12 25 12 23
L3I0K-$49 999 33 21 27 29 20
SR0K-$74,999 '.-'9 9 29 22 19

$75K+ Tﬂ “-'E-ﬂi- 8 34 29

HS or less 30 22 10 21 14 20 21 9 d
Some college 44 36 28 32 26 16 24 20 12
College+ 49 37 23 33 33 19 26 24

SS W

Urbam 30 30 28 27 28 24 18 17

45
Suburban 32 33 25 23 23 20 21 14

Rural 25 34 15 18 18 9 16 10 2

Mote: White and Black adults include those who report being only one race and ang not Hispanic. Hispanics are of any race. Not all numerica
differences between groups shown ane statistically significant (e.g., thare are no statistically significant differences betwaan the shares of

vhite, Black or HISpanic Americans who say the use Facebook). Hespondents who did not ENE &N answar ang not & 0T

= - . = e P 1 - ol | A ! 1
Sournce: Survey of US. adults conducted Jan. Z2oFeb. B, 2021
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Monthly
Active 2.7 billion 2 billion 1 billion 738 million 400+ million 187 million 100 million
Users
Largest
25-34 (26.3%) 15-25 25-34 (33.1%) 46-55 30-49 30 - 49 (44%) 18 - 24
Age Group
Gender 44% female 72% of all 57% female 49% female 78% female 32% female 59% female
56% male internet users 43% male 51% male 22% male 68% male 41% male
63% use
S RE 38 minutes 41.9 minutes 29 minutes LY 14.2 minutes K mln.utes 45+ minutes
day 22% use per session
weekly
Wednesday from 8- Wednesday at 11 Wednesday from 8- Wednesday and
10 am, noon, am 10 am noon, Friday at 9 am
Best times Thursday at 9 am Friday from 10 am— Thursday at 9 am
to post and 1-2 pm 11am and 1-2 pm Sprout Social, March 9, 2021

Friday at 9 am Friday at 9 am






Dav-2 Pest—Load "

Day3 Post Loginand Like




Day1l Post

Day 2 Log in and Like

Day 3 Post




Facebook

Instagram

Twitter

Pinterest

Linked In

YouTube

3x week,
max 2x day

1-2 xday, max 3

min 3, max 30
average 15

3x day, max 30
prefer new pins

2x week, 1x day

weekly
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What are they doing well?

What can you copy?

What are they missing?




i Google Search

Answer The Public

Keywords Everywhere

Keyword Surfer

Quora

Teachable/Kajabi



http://www.answerthepublic.com/
https://keywordseverywhere.com/
https://chrome.google.com/webstore/detail/keyword-surfer/bafijghppfhdpldihckdcadbcobikaca?hl=en

QUESTIONS

Cathy Landolt
cathy@blue-elephant.ca

www.blue-elephant.ca
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